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ABSTRACT

This study aims to determine the factors influencing student interest in Malang City to become
entrepreneurs during the Covid-19 Pandemic. The tested factors include education, entrepreneurial
practices, motivation, and family environment. The study was designed as a correlational study on
Students who have taken courses in entrepreneurship and entrepreneurial practice—using the
purposive sampling technique to obtain 180 respondents who meet the criteria. The study's results,
which were tested using Multiple Linear Regression Analysis, showed that simultaneously the variables
of education, entrepreneurial practice, motivation, and family environment significantly affected
entrepreneurial interest. Partially, educational variables, entrepreneurial practices, motivation, and
family environment significantly positively affect student entrepreneurship interest during the Covid-
19 pandemic.
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INTRODUCTION

At the end of 2019, the world was
shocked by the outbreak of the coronavirus
disease 2019 (Covid-19). This disease is
caused by a new type of coronavirus named
SARS-CoV-2. Covid-19 is used because
the coronavirus was first confirmed on
December 31, 2019, in Wuhan, the capital
of Hubei Province, China. In Indonesia, the
case of first announced by President Joko
Widodo on March 2, 2020.

The development of MSMEs in
Indonesia during the Covid-19 pandemic
experienced a significant decline drastically
in the sales of their products. Given the
unstable economic conditions, purchasing
power decreases, companies go bankrupt,
employees are laid off, and unemployment
increases, making people feel depressed
and discouraged. Entrepreneurship during
this economic crisis requires education,
entrepreneurial practices, motivation, and a
family environment to foster student
interest in entrepreneurship so that it can
encourage the desire to move forward in
developing creative ideas for creating

something that can make a profit by selling
goods or services (Masrallah, 2021).

Interest in entrepreneurship is the
inner tendency of the heart to be interested
in creating a successful business,
organizing, managing, assuming risks, and
developing the business it creates. During
the COVID-19 pandemic, student interest
in entrepreneurship is increasing because
online learning gives students more free
time to use for various things, one of which
is entrepreneurship. An entrepreneur must
be able to create innovations by utilizing
existing resources through creative ideas it
has so that it can attract interested buyers so
that the business he runs can survive and
thrive. An entrepreneur, too, will face
various obstacles, so he must always be
ready to endure risk (Subandono (2007:
18).

In addition, education is also essential
for an entrepreneur Entrepreneurship is an
effort to internalize the entrepreneurial
spirit and mentality through institutions
education or other institutions such as
training institutions training Wibowo
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(2011:30). Entrepreneurship learning is not
enough with theory alone but must be
accompanied by entrepreneurial practice.
In the practice of entrepreneurship, students
are required to dive in, which aims to
determine how far students understand the
risks and entrepreneurial challenges.
Motivation is a vision and mission for
entrepreneurs to achieve success. Factors
that foster entrepreneurial motivation
within a person consist of intrinsic and
extrinsic factors. Strong motivation to
move forward from the family is also the
initial capital to becoming an entrepreneur
(Rusdiana, 2014).

Citradewi's (2015) research on
personality, education entrepreneurship,
and the family environment on student
interest in entrepreneurship in the Covid-19
pandemic period showed that personality,
entrepreneurship education, and family
environment have no effect on student
interest in entrepreneurship in the future
Covid-19 pandemic. This is contrary to the
results of research conducted by Pranoto
(2018) on entrepreneurship education and
motivation on student interest in
entrepreneurship during the Covid-19
pandemic has a significant effect on interest
in entrepreneurship.

THEORETICAL BASIS
Entrepreneurial Interest

Interest in entrepreneurship is a
psychological symptom that focuses on
attention and doing something about
entrepreneurship with a feeling of pleasure
because it brings benefits to himself
(Christina & faith, 2010). Yudrik (2011:
63) reveals that interest is an
encouragement that causes the attachment
of individual attention to exclusive objects
such as work, study, objects, and
organizations. Interest in entrepreneurship
can also be defined as a person's desire to
work independently (Self-employed) or run
his business (Budiati et al., 2021).

Entrepreneurship Education
According to Wibowo (2011:113),
entrepreneurship-oriented education is

education that applies principles and
methodologies to the formation of life skills
for students through an integrated
curriculum  developed in  schools.
According to Purwanto (2006:49),
entrepreneurship education is a learning
process for changing students' attitudes and
mindsets regarding entrepreneurial career
choices. Anoraga (2003:28) explains that
entrepreneurship is a profession that arises
because the interaction between the
knowledge gained from formal education
and the arts can only be obtained from a
series of work that can be obtained in
practice.
Entrepreneurship Practice

According to Zainuddin (2005:2),
practice or internship is a learning strategy
that is used to hone psychomotor abilities
(skills), understanding (knowledge), and
emotion  (attitude) wusing laboratory
facilities. Entrepreneurial practice is not
just standard practice. Many benefits can be
obtained by having entrepreneurial
practice. ~ With  the  practice  of
entrepreneurship, it is hoped that later
students will have adequate skills, and it is
expected that students have the desire and
interest to open their own business.
Motivation

Motivation is the basic drive that
drives the behavior of an entrepreneur. This
urge is in someone who moves to do
something according to his inner urge.
Baum et al. (2007) (Suebuddin, 2021)
suggest that motivation in entrepreneurship
aims to achieve entrepreneurial goals,
implement, and take advantage of business
opportunities. Motivation for new business
development is not only because they
believe in the ability to succeed, but they
can also access information about
entrepreneurial opportunities. So
entrepreneurial motivation will appear if
you have a need that you want or need with
many factors that affect their future live

Family environment

Purwanto (2011: 28) revealed that the
environment (environment) includes all the
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global conditions that affect our behavior,
growth, development, or life processes. The
family is the first educational environment
that determines the pattern of a person's
personality family environments are all
conditions that exist in a family that can
affect the behavior, growth, and
development of an individual. The family
environment is very influential in
developing a child's personality because the
family environment is a robust primary
environment that influences the individual
compared to the secondary environment
(society).

HYPOTHESES

Based on the theoretical review and
previous research that has been described
previously, the research hypothesis can be
formulated as follows:
HI: Entrepreneurship education,
entrepreneurial practice, motivation, and
family environment affect the interest in
entrepreneurship.
Hla: Entrepreneurship education affects an
interest in entrepreneurship.
Hl1b: Entrepreneurial practice affects an
interest in entrepreneurship.
Hlc: Motivation affects the interest in
entrepreneurship.
Hld: Family environment affects the
interest in entrepreneurship.

METHOD
The population used in this study
were all Accounting students, Faculty of

Economics and  Business, Islamic

University of Malang, Class of 2018.

The criteria used as samples in this study

are as follows:

1. Class of 2018 students majoring in
Accounting Faculty Economics and
Business, Islamic University of Malang

2. have taken and passed the course
entrepreneurship.

3. have taken and passed the course
advanced entrepreneurship

The data analysis method used is
multiple  linear  regression  analysis.

According to Ghozali (2011: 96),

regression  analysis, in addition to
measuring the relationship between two or
more variables, also shows the direction of
the relationship between the dependent
variable and the independent variable.

The author uses the multiple linear
regression method because, in this study,
there is more than one independent
variable. The multiple linear regression
method tests how much influence the
independent variable has on the dependent
variable so that the functional relationship
between the dependent variable, namely
Interest in entrepreneurship. (Y) and the
independent variable, namely
Entrepreneurship education (X1),
Entrepreneurial practice (X2), Motivation
(X3), and Family environment (X4). In
general, the multiple regression equation in
this study is formulated as follows:

Y =a+p1X1+p2X2+B3X3 +P4X4 ¢
Description :

Y: Interest in entrepreneurship

a: Constant

B1, B2, B3, p4: Regression coefficient of the
independent variable

X1: Entrepreneurship education

X2: Entrepreneurial practice

X3: Motivation

X4: Family environment

e:Standar error

RESULTS AND DISCUSSION
The effect of entrepreneurship education
on interest in entrepreneurship

Based on the results of the t-test in the
table above, the results of the t value of
8.638 and the significant value of t is 0.000.
Because the significant value of t is smaller
than 0.05 (0.000 < 0.05), then Hla is
accepted. It can be concluded that the
education  variable  entrepreneurship
partially has a positive effect; there is an
interest in entrepreneurship. Education is a
conscious effort made by educational
institutions to instill the spirit, attitudes,
values, and entrepreneurial knowledge in
learners (http://www.pendidikan
ekonomi.com). It is intended to create new
entrepreneurs who have quality character
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and can improve the welfare of society.
Education can be measured by recognizing
opportunities, evaluating opportunities,
start a new business. So that it gets higher
education, the higher the interest of
students in entrepreneurship. This matter is
in line with research from Pranoto & Astuti
(2018) and Afifah (2020), which state that
the entrepreneurship education variable has
a significant effect on entrepreneurial
interest.
The influence of entrepreneurial
practices on entrepreneurial interest
Based on the results of the t-test in the
table above, the results of the t value of
4.805 and the significant value of t is 0.000.
Because the significant value of' t is smaller
than 0.05 (0.000 < 0.05), then Hlb is
accepted. It can be concluded that the
practice variable entrepreneurship partially
has a positive effect; there is an interest in
entrepreneurship.
Entrepreneurial practice is a learning
activity that uses knowledge and skills to
sell goods (products)—attitude previous
learning to create value-added goods as a
strategic form of learning activities.
Practice This entrepreneurship course
will provide answers to entrepreneurship
courses that, So far, are still at the
theoretical level. With the practice of
entrepreneurship, it is hoped that later
students will have adequate skills, and
students are expected to have the desire and
interest to open their own business. The
purpose of practicing entrepreneurship is to
provide students with the experience to
carry out business activities locally or
globally. This is in line with Astuti's (2018)
research, which  states that the
entrepreneurial practice variable
significantly affects the interest in
entrepreneurship.

The influence of motivation on interest
in entrepreneurship

Based on the results of the t test in the
table above, the results of the t value are
2.026, and the significant value of t is
0.044. Because the significant value of t is
smaller than 0.05 (0.044 < 0.05), then Hlc

is accepted. It can be concluded that the
motivation variable is a partial positive
effect. There is interest in entrepreneurship.
Entrepreneurial motivation encourages
someone to perform activities, provides
energy that leads to the achievement of
needs, and gives satisfaction by opening a
business. Motivation for new business
development is needed, not only because of
the belief in the ability to succeed but also
because of the ability to access information
about entrepreneurial opportunities. This
matter is in line with research from
Noviantoro (2017), Pranoto (2018), and
Fahmi (2021), which states that the
motivation variable significantly influences
interest in entrepreneurship. Dimensions
are used to measure entrepreneurial
motivation: financial and social reasons.

The influence of the family environment
on the interest in entrepreneurship
Based on the results of the t-test in the
table above, the results of the t value are
2,966, and the significant value of t is
0.003. Because the significant value of t is
smaller than 0.05 (0.003 < 0.05), then H1d
is accepted. It can be concluded that the
environmental variable family partially has
a positive effect; there is an interest in
entrepreneurship. The family environment
is one of the environmental factors that can
affect individual interest in
entrepreneurship. The family environment
plays a role important in guiding children's
future indirectly; parents affect their
children's future work interests, including
in terms of entrepreneurship.
The family environment influences the
entrepreneurial profession, which can be
seen in parental work. This is in line with
research from Noviantoro (2017) and
Afifah  (2020), which states that
environmental variables and family
significantly affect the interest in
entrepreneurship.

CONCLUSION

From the explanation and explanation
of the data analysis above, it can be
concluded:
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1. Entrepreneurship Education,
Entrepreneurship Practices,
Motivation, and the family
Environment Simultaneous has an
effect significant to the interest in
entrepreneurship.

2. Education partially has a significant and
positive  effect on interest in
entrepreneurship.

3. Entrepreneurship practices partially
have a significant and positive effect on
interest in entrepreneurship.

4. Motivation partially has a significant
and positive effect on interest in
entrepreneurship.

5. The family environment partially has a
significant and positive effect on
interest in entrepreneurship.

Based on the description that has
been described above, the suggestions
which can be stated are as follows:

1. Future research is expected to be able to
add collection methods data used in
addition to questionnaires such as
interviews so that the obtained can be
more objective.

2. Future researchers are expected to
expand the independent variables
because many other variables can
influence  students' interest in
entrepreneurship during the covid 19
pandemic, such as self-efficacy,
personality, and subjective norms.

3. Future research is expected to expand
the scope of the research further so that
the results can be compared with other
universities.

REFERENCES

Afifah, N., Sunaryo, H., & Wahono, B.
2020. Pengaruh Pendidikan
Kewirausahaan, Kepribadian Dan
Lingkungan  Keluarga Terhadap
Minat Berwirausaha Mahasiswa.
Jurnal Illmiah Riset Manajemen,
9(16).

Anoraga, Pandji. 2003.  Psikologi
Kepemimpinan.  Jakarta:  Rineka
Cipta. Astuti, P. 2018. Pengaruh
Pendidikan Dan Praktik

Kewirausahaan  Terhadap  Minat
Mahasiswa Untuk  Berwirausaha
(Studi Pada Mahasiswa Fakultas
Ekonomi dan Bisnis
Universitas Islam Malang). Jurnal
Ilmiah Riset Manajemen, 7(01).

Budiati, Yuli.,, Tri Endang Yani., Nuria
Universari .  (2012).  ‘Minat
Mahasiswa Menjadi
Wirausaha (Studi pada Mahasiswa
Fakultas ~ Ekonomi  Universitas
Semarang’. Jurnal
Dinamika Sosial Budaya, Vol 14 No
1, Jurnal. Hal. 89-101.

Christera K.L (2010). Student
Entrepreneurship Intention : Study of

Comparison Between Java
and Non Java. Jakarta : Universitas
Gunadarma

Citradewi, Adelina. 2015. Pengaruh
Kepribadian, Pendidikan
Kewirausahaan, dan Lingkungan
Keluarga Terhadap Aktivitas
Berwirausaha Mahasiswa Universitas
Negri Semarang.
Jurnal. EconomicEducation. Vol. 5
No. 2, Hal. 522.

Fahmi, M. L. 2021. Pengaruh Pendidikan
Kewirausahaan,  Resiliensi  dan
Motivasi Terhadap
Minat Berwirausaha (Studi Pada
Mahasiswa Fakultas Ekonomi dan
Bisnis Universitas
Islam Malang).

Ghozali, Imam. 2016. Aplikasi Analisis
Multivariate dengan Program IBM
SPSS19. Semarang: Badan Penerbit
Universitas Diponegoro.
Hadikusumo, Kunaryo, D. 1996.
Pengantar Pendidikan. Semarang.
Semarang: IKIP Semarang
Press

Hermawan,Iwan.2019.”Metodologi
Penelitian Pendidikan ( Kualitatif,
Kuantitatif dan Mixed
Method )”’.Hidayatul Quran
Kuningan.

MF. Arrozi Adhikara, Maslichah, Nur
Diana, Muhammad Basyir, Taxpayer
Compliance Determinants:

406



Perspective Of Theory Of Planned
Behavior And Theory Of Attribution,
International Journal of Business and
Applied Social Science (IJBASS),
2022, 8(1), PP.33-42 E-ISSN: 2469-

6501

Masrullah.  2021. Pengaruh Motivasi
Terhadap Minat Mahasiswa
Berwirausaha di Masa
Pandemi COVID-19 (Studi Kasus
Pada Mahasiswa Program Studi
Administrasi  Bisnis  Universitas
Muhammadiyah Mataram.

Noviantoro, G. 2018. Pengaruh
Pengetahuan Kewirausahaan,
Motivasi Berwirausaha, Dan

Lingkungan  Keluarga Terhadap
Minat Berwirausaha Pada Mahasiswa
Akuntansi FE
UNY. Jurnal Profita: Kajian Ilmu
Akuntansi, 6(1).

Nur Diana Adhikara, 2018, Financial
accounting standards for micro, small
&
medium entities (sakemkm)
implementation and factors that affect
it.

JEMA, Volume 15 Isu 2, pp 134-143.

Permatasari, A. 2016. Pengaruh pendidikan
kewirausahaan dan efikasi diri
terhadap minat berwirausaha

mahasiswa uin syarif hidayatullah
jakarta (Bachelor's thesis, Jakarta:
FITK UIN Jakarta).

Pranoto, D. 2018. Pengaruh Motivasi dan
Pendidikan Kewirausahaan Terhadap
Minat Berwirausaha Mahasiswa
Akuntansi FEB UNISMA Angkatan
2014/2015. Jurnal
Ilmiah Riset Akuntansi, 7(01).

Purwanto, Ngalim. 2006. Psikologi
Pendidikan. Bandung: PT Remaja

Rosdakarya

Purwanto, Ngalim. 2011. Psikologi
Pendidikan. Jakarta: Remaja
Rosdakarya

Rusdiana, H. A. 2014. Kewirausahaan:
Teori dan Praktik. Bandung: Pustaka
Setia.

Sandi, A., & Nurhayati, M. 2020.

Effect of Entrepreneurship
Education, Family Environment and
Self-Efficacyon Students
Entrepreneurship Intention.
International Conferenceon
Management, Economicsand
Business (ICMEB 2019), 120(Icmeb
2019), 9-12

Slameto. 2010. Belajar dan Faktor-Faktor
yvang Mempengaruhinya. Jakarta:
Rineka Cipta.

Soelaeman. (1994). Pendidikan Dalam
Keluarga. Bandung: Alfabeta.

Soemanto, Wasty. 2006. Pendidikan
Wiraswasta. Jakarta: Bumi Aksara.

Subandono, Aris. 2007. Pengaruh Life Skill
Diklat Kimia Produktif dan Prestasi
Belajar Diklat
Kewirausahaan  Terhadap  Minat
Berwirausaha Pda Siswa SMK Kimia

Industri

Theresina Semarang. Skripsi,
Semarang: Universitas Negri
Semarang.

Suebuddin, Marfua. 2021. Pengaruh
Pengetahuan Kewirausahaan,
Motivasi Berwirausaha dan
Menanamkan Jiwa
LeadershipTerhadap Minat
Berwirausaha. Jurnal SinauVol . 7
No

. 1 April 2021.

Suryana. 2013. Kewirausahaan:kiat dan
proses ~menuju  sukses. Jakarta:
Salemba Empat

Wibowo 2011. Manajemen kinerja.
Jakarta:PT. Raja gravindo persada.

Yudrik, Jahja. 2011. Psikologi
Perkembangan. Jakarta Prenada
Media Group.

Zainudin, M. 2005. Pedoman Pembelajaran
Praktikum di Laboratorium.
Yogyakarta.

407



